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TAIPE:
CYGLE

Oct.31-Nov. 3, 2018

Taipei Nangang Exhibition _yfi
Center, Hall 1 & TWTC Hall 1 “*°Rist

TAIPEI CYCLE was first held by TAITRA (Taiwan External
Trade Development Council)in 1988. At that time, Taiwan
held renown across the industry for its OEM abilities.
During 90's, Taiwan annually exported about 10 million
units of complete bicycles, and was the world’ s top bicycle
manufacture. The average unit price of a bicycle was USD
87.To help the bike industry to better explore global mar-
kets, the Taiwan Bicycle Exporters' Association (known as
Taiwan Bicycle Association, TBA) was established.

Bit a huge three-year challenge arose between 2000 and
2003 when Taiwan found herself competing with low price
products. Taiwan export quantity of complete bicycles
dropped from 9 million units to 3.83 million units. To sur-
mount this condition, Giant, Merida and 11 other part man-
ufacturers, established the A-Team in 2003. It implemented
TPS (Toyota Production System) to improve operating per-

formance. This was the turning point for the industry, a
moment when it re-positioned itself for the high-end
market. In 2007, export quantity reached 4.75 million units,
with an average unit price of USD222.

With years of effort in upgrading R&D and the privilege of
possessing a comprehensive industry cluster-syndicate,
Taiwan has become the procurement hub for high-end
bicycles and components. In spite of economic downturn in
2008,the Taiwan bicycle industry has grownwhile promot-
ing a fresh awareness toward the environment. To further
enhance the competitiveness of Taiwan, TAITRA and TBA
organized the “TAIPEI CYCLE d&l awards”, which was exe-
cuted bythe if Design Forum. These endeavors have
inspired the industry and seen the unit price of Taiwan
complete bicycle exports grow to USD502 (2017) from
USD257 (2008).
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TAIPEI CYCLE Chronology-

=] A = &
FRSILERBTERIE Leading the pack for three decades

dan

WERETREBEIAIERSETRER HECNREGRE S ZihamattEEa1T
e I EETEEREARE - HEBUNS B  HESERNBTERMER
e = 1T 4B3E VI =
BILEFRREE B AR B 1974 F1EHHE ;Zig:ﬁiii;{au The show achieves a tighter focus on bicy- BER -
p = 4 s - A2 Tk HPERD o .
BITEARZGERAREERETH—E - Taiwan eTaTrI o or[tds of comolete bikes cles and bike-related products when motorcy- COLIPED (former CONEBI) becomes the Euro-
Bic_:yc!es occupy just one exhibi.t section at the roach 10ymillio):1- Iups Units makinp t & alobal cles and their related parts and accessories pean partner of TAIPElI CYCLE Show. They
Taipei Sporting Goods Show (TaiSPO). | X P ’ grtag are moved to AMPA (Taipei Int’'| Auto Parts help recruit European brands to exhibit at
supply center. and Accessories Show). TAIPEI CYCLE.

SHACH »
W _4 4

08

INEREH1988FE A BTEMERBLU R EEMmnE &l

MItEERRETEY - WEEEAIEEFERITER REMHE—  ZEEENEHE— — « =6 EF2EMSHREEC29% - #AUH1739E &7 fé

TAIPEI CYCLE Show is spun off from TaiSPO to EBURREREITER AN ABITEE - %;J

become a dedicated show. Its first-year exhibits include REBTEEERA=RNE : BITEHRME - BITEHRELURBITENRSE W AEF d

BIE A B R ERIE s R B — all two-wheeled products, including motorcycles. i ok o &

The TAIPEI CYCLE Show expands! It now includes TWTC Halls 1, 2 and Hall 3. In total, 629
show exhibitors use 1,739 booths. For the first time, TAIPEI CYCLE surpasses the Toyko
International Cycle Show to become the largest bicycle trade show in Asia. The 2001 event
spotlights the three NEWs: New materials, New functions and New applications.

—EEEE—REE o

TAIPEI CYCLE cooperates with Tour
de Taiwan for the first time to offer
joint events, an expo and a race.

b

eIpaW [B100S PUB I'PP UIM 82104 SABAOUU|
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IR EREMLL  EXBEERE BEEE — A E B RRAR -
BRERIGLEES - TAIPEI CYCLE stages its first-ever
NFAZIREHRFERNZEBTEHOARE » AEMRETSBIE > SEBITERE TAIPEI CYCLE establishes its official BMX performance.
EE ALY REFZEEMMEREEME » HIZA-Team » EITEIFEER » 37 5] website with online services.
ELETERM > FRERBLASHRBEITERE
The new millennium sees the Taiwan industry confronted with harsh challenges from A B RS SAE E O AL - LIBEREFTERIE > HIESHE
low-price products. Faced with this crisis, Giant, Merida and 11 other leading compa- JBPI (Japan Bicycle Promotion Institute) Bi0ZAFEREE -
nies form the A-Team redirect industry output to produce high-end bicycles and new organizes Japan Pavilion at TAIPEI TAIPEI CYCLE at 30! For the first
products with better tech and management. CYCLE. time, the Italy Pavilion joins the show.
¥ P _
FARBERA A tEBRRITERAFERERERA HZBEE AR EEmE RSl BABBRETTERBMESEF - AFASBBTEEZRRE  HEREREEFTERLZERZE AT » BiF Design
BE  REREZREHEH » BTk SHEEEE » B2H BEAREE - Forum » £ EHBEE XM SRR BT ERARNEETEE - ERNEHENTAGBEMER » EPEX - FH - BEX - HEER
HO KRN KEE30% © French Pavilion, organized by PESLRRE - EEeE% -
TAIPEI CYCLE is the first show held at the newly Business France, joins TAIPEI It’s the 25th edition of TAIPEI CYCLE Show! This year, TAITRA (Taiwan External Trade Development Council) and TBA
opened NANGANG Exhibition Center. Despite eco- CYCLE. (Taiwan Bicycle Association) organize the premiere TAIPEI CYCLE d&i awards to inspire industry innovation. The award
nomic downturn that year, export value of Taiwan is executed by iF design Forum. In total, 74 entries are nominated, and 5 of them, including Kenda Rubber, Fairly Bike,
complete bicycles expands more than 30% due to Giant, KMC and Ke Chiuan Technology, are awarded Golds.
growing awareness for sustainable energy.
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Bicycles
1 GFX Gravel Bike DARE-Bikes TAIWAN
2 Nara Tricycle with Tilting Function EMP, Inc TAIWAN
3 SLO'O Aegis Titanium Tour Bike Tour Bicycle SLO'O International TAIWAN
4 X-mini 4 Kids Bikes Chuhn Chuan Corp. TAIWAN
5 One-Twenty Mountain Bike Merida Industry Co., Ltd. TAIWAN
6 4 in 1 Ultimate Bike Balance Bike LIVEN SPORTS MFG.(XIAMEN)CO.,LTD. CHINA
7 Langma Advanced SL Road Bike Giant Manufacturing CO., LTD. TAIWAN by m
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Metron TFA Aerobar
Neco5+
KMC's All-New Z1eHX
SPD-600
Zero
THRUST ARROW
DIGIRIT
SpeedLink
SATORI GLIDER Il
SATORI S'PRESSO-R
Zero Drag Silent Hub
B3F Seatpost
YSP28FL
E-MTB
TCS 2.0 Technology
B3F Brompton Pentaclip
LEV Integra 272
QingJu EVO
Push'n-Turn Expander
HAWKVI ULTRAPEX UT3

GTM-BC946P
ME-002
Airstep

Transformer tool
CERBERUS
Z4E PRO

TRON -XD | Fingerprint Shackle Lock

TRON [-280R
Trieye
Foldylock Clipster
Laserlight Core
CHANGE-AURORA

Recon

T E)E$E E-bikes+Pedelecs

BESV JR1
Hycore T-1
i-Chaser LTD

Coast Cycles Buzzraw X

Zwift

Handlebar for Triathlon Bike
Bicycle pedals
e-Bike Chain
Dropper Post
Aero Road Bar & Stem
PEDAL
FULL CARBON CHAINRING
Hydraulic connect system
Shock absorbing stem
Dropper seatpost remote lever
Zero Drag Silent Hub
Suspension Seatpost
Bicycle components
Hydraulic disc brake
Rim Technology
Suspension Seatpost
Dropper post
Seatpost clamp
Headset Expander

bike wheel set

Bottle Cage
BIKE MIRROR
foot pump
Everyday carry multi-tool
USB Rechargeable Light

Compact ECE HilLo beam E-bike front light

Bicycle Lock
rear light
Eyewear
Wearable Folding Lock
Laser Projector & Bike Light
Electroluminescence Decal

Lighting System

Smart e-Road Bike
All-in-one e-bike wheel
Electric Bicycle

Electric Bicycle

B {TE 8548 loT Applications in Cycling

Software

Vision Tech U.S.A.

NECO TECHNOLOGY INDUSTRY Co., Ltd.
KMC Chain Industrial Co., Ltd.
HL-CORP(Shenzhen)

HL CORP(SHENZHEN)

Wellgo Pedal's Corporation
Digirit Industry Co., Ltd.

ZENO Bicycle Component
SATORI
SATORI
Foss Worldwide Inc.

VAZALAB
JD Components
TEKTRO TECHNOLOGY CORPORATION
WTB
VAZALAB
Kind Shock Hi-Tech Co., Ltd.

HL CORP(SHENZHEN)

TOKEN Products Inc.

LINK CHANCE CO., LTD.

NUVO ENT. CO., LTD.
MEACHOW THCHNOLOGY CO.,LTD
SKS metaplast Scheffer-Klute GmbH

EMFISS.INC
MOON SPORT LTD
Roxim Technologies, Inc.
ULAC Corporation
CHANCE GOOD ENT. CO., LTD
Kuo & Yang Industrial Co., Ltd.
SEATYLOCK
Beryl
JAEGER TECHNOLOGY CO., LTD.
Giant Manufacturing CO., LTD.

DARFON ELECTRONICS CORP.
HYCORE CO., LTD
WHEELER INDUSTRIAL CO., LTD

Coast Cycles Private Limited

Zwift Inc

TAIWAN
TAIWAN
TAIWAN

CHINA

CHINA
TAIWAN
TAIWAN
TAIWAN
TAIWAN
TAIWAN
TAIWAN

REPUBLIC OF KOREA
TAIWAN
TAIWAN
UNITED STATES
REPUBLIC OF KOREA

TAIWAN

CHINA
TAIWAN
TAIWAN

TAIWAN
TAIWAN
GERMANY
TAIWAN
HONG KONG SAR CHINA
TAIWAN
CHINA
TAIWAN
TAIWAN
ISRAEL
UNITED KINGDOM
TAIWAN
TAIWAN

TAIWAN
REPUBLIC OF KOREA
TAIWAN
SINGAPORE

TAIWAN

XEF MBS EH

C l.C TAIPEICYCLE
d&i awards 2018

201 8FSItEERBITER
RIFisRETa2d&iE B4 SIIER

B 2012 FESHN " SEF B TERAIFEETEE (Taipei
Cycle d&i awards ) Bl BISIEMN RS Z— » BE 7 FR » ®5|EK
BEERASENETERER « RETH - K - EOBHHETER
28 RRAEHBETEEENZEEHRE -

BERETEYBBEERSUERSN  SETPHBEBE2 M -
ERERNERNEEEMES BTEM FEREHEIG6F - &
ELERARAERMBTERETERSESRGENE  BE—N—X
RIWEIFHR BITEERFRIEHE  MAHMER—EE
YR  SREVEIEL  IREEEEERERAHES -
AN B FERBER N - EINEREIRINEE c ENBWEE - BhH
BITETHEARESFURtLEAEHBEENREEZ— -

FERBTEERRENARER AR ESAEERE
B AERIBIHEHFNEBFAMEN iF(BFEETHRATE ) &
5 =B %0 & 5% 5t 2 5 Puls Produktdesign GmbH HY Dieter
Fornoff IE{ESFEZ— ' ZAFEFNERRSRBREENERTF183
o R ETETHEERRREHIBERIN - EREEZM
BRZ® ) B8 BENQ BRETRETE - CEEHERIFRETEIE
FRigE L 2TEZS - BSMMBRBITERETIEREL &
AZEERERE - TERHEMTRAAEL  §F=E81T
BHERRRBIFFEAVERS -

Coast Cycles : Buzzraw X Electric Bicycle SLO'O International : Tour Bike

ZEFBETE : One-Twenty2BEZ L&
HERZEIFS : Hawkvi ULTRAPEX UT3i##E

TAIPEICYCLE
d&i awards 2018
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Introduction
Brief Introduction

Social networks play an important role in the modern
day; people use it on a regular daily basis. Not only does it
connect the people together, but it also provides information
for people to improve their lives. There are more than 1000
social networks in the world. Based on different circum-
stances, people in different countries have their own
preferred networks. What could impact how people choose
their social network? There are 2 factors, the economy and
the average age of the country’s population. First, Let’s look
at the economy.Social media requires internet access. Even
though the internet is accessible everywhere in the world
now, not everyone in the world has access to it. Access to

the internet is connected to the economic status of the coun-
try. If a country is doing well economically, the country is
more developed and have telecommunications stations set
so that people can have access to the internet and, hence,
to the social networks. Moving on to the average age. Differ-
ent age groups may have different preferences regarding
the social networks they use. If a country has a higher
average age, would the most popular networks differ from
other countries? Since the economy and average age are
different for every country, what is the best network for each
country? Let’s dig in.

First, let's divide the world into 5 continents: Asia,
America, Europe, Africa and Oceania. As mentioned, there
are more than 1000 social networks in the world and most of
them are not very popular. Among those thousands of social
networks, how do we know which one is the best for each
country or continents? In this article, we will pick nine coun-
tries from the five continents based on their GDP and
average age rankings, and then we’ll break into the details.

The Big Nine

Let's start with America.The representation here is no
surprise, since the United State is arguably the strongest
country in the world, and many of the most popular social

Americas

networks were founded in the U.S. Also from America, we
have Canada with the second highest GDP in the continent.
Last up in America is Argentina. Argentina has the highest
proportion of social network users outside Asia. In Asia, we
have Malaysia and the United Arab Emirates. Malaysia has
the highest proportion of the social network users as a
Muslim country. And UAE has the highest proportion of the
social network users in the world. In Europe, we've got
Germany and the United Kingdom. Germany has the highest
GDP and the highest average age in Europe. The UK has the
highest GDP in northern Europe. Moving on to Africa, there
is Nigeria, with the highest GDP in the continent. Finally, in
Oceania, we have Australia, with the highest GDP in the
continent.

The United State

OXn)
==
oo
<

Al
Jo
O wn
Zwn

w
o

BB o0 EERD

BIpaW [BIO0S PUB I'PP YJIM 8210 SAIBAOUU|



R HE &Y 77 d &i Bt B¥
Innovative Force
with d&i and social media

The United States has the highest GDP(GDP:
19,390,600) in the world, and its average age(38.1.) is ranked
62nd in the world. Here are some data about social media
users in the United State. The distribution of the user age is
considerably skewed to younger users. 56% of the users have
ages between 18-50. The average education level isn’t high,
72% of the users don’t have a college degree. There are more
female users than male users. Users from younger genera-
tions like visual social networks more and are also more likely
to be female. Image sharing social networks such as Snapchat
and Instagram are popular in the U.S.

There is one type of social network usage that stands
out in the United State, the usage by their politicians. Ever
since Obama used Twitter in 2006, he gained lots of support
and votes for his election in 2008. Many politicians copied
what he did and started using social media themselves. They
use it as a way of gaining support and putting out their
names. Since 2016, people could say that a candidate
without Twitter is a losing candidate; this shows how import-
ant social net works are to the politicians in the U.S. There is
another significant example for the usage of social networks,

)

President Donald Trump. When President Trump ran for his
election in 2016. His abuse of others on Twitter helped him
get a lot of reports and attention. Whether the content is
good or bad, this act caught people’s eyes which helped his
2016 campaign which he eventually won.

Politics

M Republican M Democrat B Independent M None

2008/11 2015-2016
2006/03 Elected the president Trump's abuse on
Twitter launched of the U.S. Twitter
2007/04 2016 2016
Obama'’s first tweet A candidate without Elected the
Twitter is a losing President of the
ﬂ Waracic Db © o =3 candidate. u.s.
[ 1= TR #
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Learn more at Bt ok
Bt pe Ao Barss Ko Bama com
& 2 = Barscs Doarms 0
Mlerackloas
PR 1 LF 1P 14 i R
O e Ly
Prasikit T D

L]

Canada

Canada has the 2" largest GDP(GDP : 1,652,412) in
North America and the 10™ largest in the world. Its average
age(42.2) is the 29t highest in the world. The average age of
Canada'’s population is pretty high. However, as the distribu-
tion shown above, the age group that uses social networks
the most are people younger than 35 years old. This explains
Instagram’s high popularity in Canada. This also shows that
the many of the older generations are not using social
networks. The gender distribution of users is pretty equal as
well. So what is special about social network users in

Canada. As you can see, Facebook, LinkedIn, Twitter and
Google+ are the remaining four social networks that are
mostly used. All of them are heavily based on words. Why
don’t Canadians like these as much as other countries?Immi-
gration might be one of the important reasons.

22% of Canada’s population are immigrants from over
200 countries. Canada’s immigration requirements are less
strict than other countries such as America’s. In addition,
citizens of Canada have many benefits such as health care

)
=S
o
<

Al
Jo
O wn
Zwn

N
S

BAE- oo SEERD

eIpaW [B100S PUB I'PP U}IM 82104 SAIJRAOUU|



BT EN S d&i Bt A%

Innovative Force
with d&i and social media

and education. However, when it comes to finding jobs,Ca-
nadian employers prefer candidates with previous Canadian
work experience and Canadian degrees. So after immigrat-
ing to Canada, immigrants need to work hard for a living. In
order to not let their efforts go to waste, they need to find a
job, or else the entire purpose of immigrating to Canada
would be lost. Both LinkedIn and Google+ have the capabili-
ty of building a successful career. Therefore, they are the
most popular social network besides Facebook.

Immigration percentage

B Non-Immigrant

B Immigrant

Argentina

Argentina’s GDP(637,717) is ranked 21% in the world
and its population’s average age(31.7) is ranked 105th in the
world. This shows that Argentina has a pretty good economy
and the average person isn't too old. Education isn’t too bad
in Argentina, but it's not great. Soccer is a huge deal in
Argentina. 65% of the population are below 35 years old.
People might be using Youtube to look up soccer videos.
There is one thing that's special fact Argentina. Argentina
has the highest social media popularity in South America
and the 5" highest in the world. Why? Soccer might be the
answer to that.

Argentina has a huge population of soccer players.
Soccer is their national sport. Most Argentinians grew up
with soccer. Here are some quick facts about how popular
soccer is in Argentina: There are 2,600,000 soccer players in
Argentina, making up 6% of the population. Moreover,
around 45% of Argentinians like to watch soccer. Less than
50% of the population don’t watch soccer. This has a huge
connection with the social network because Youtube and

Europe

Facebook are the most used networks in Argentina. People
share lots of soccer-related posts on those two networks.
Therefore, besides general purposes, the social network
could be used for tracking sports news like watching soccer
video on Youtube or Facebook.

Soccer Popularity

M Players M Audience

Some co\\ege

The United Kingdom
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The United Kingdom has the highest GDP(2,624,529)

the four regions in the United Kingdom have a different

Employment Status Educational Level

2% 1%

M Employed M Tertiary
in Northern Europe, 5th in the world. Its average age is the education system. Because the four regions have different REDEE o B Post-Secondary
44 (40.5) highest in the world. The age group distribution of strengths, they designed their own education system to help W Unemployed  Secondary
the users is pretty evenly spread. Every decade of age make put the students on the best track. The United Kingdom has B Full Time Student B Primary
up around 20% of social media users. However, the majority one of the best education systems in the world. The long B Retired M None

of the users are still younger than 40 years old. Therefore,
Instagram is also quite popular in the UK. By just looking at
those numbers, social media use doesn’t seem to have a
dominant purpose in the UK. What is special about social
networks in the UK then? There is one thing that stands
out,its education system.

The UK is known for its strong education system. Their
systems are complex but outstanding. For example, each of

history and outstanding quality of its universities such as
Oxford, Cambridge, and Imperial have attracted many gifted
students. Oxford University, for example, has been ranked
as the best university in the world for two consecutive years
by theTimes World University Rankings. As a result, one of
the main purposes for social network usage in the UK is for
school work.

a5k

Experienced

Germany

Germany has the highest GDP(3,684,816) in the European Union and the 4™ highest in the world. However, its average
age(47.1) is ranked the highest in the European Union and the 3rd highest in the world. Considering the high average age of
the population, and the fact that most social network users are from younger generations, it probably follows that the population
of social network users is pretty low. Indeed,less than 50% of the Germans are using the social network. Facebook is the
biggest social network in German and only 41% of Germany are using it. Since the average age is younger, it could be argued
that the main purposes of German social network use are chatting, entertaining, and doing school work. Even though German
has a very high GDP, not a lot of German use social network for their career.

Asia

None 1%

65+1%

Post Secondary 8%

Malaysia
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Malaysia has the highest proportion of the social
network users in the world among countries with Islam as
their professed religion. Its GDP (314,497) is ranked 38th in
the world. And its average age (28.5) is ranked 131st in the
world. Even though Malaysia has Islam as its professed
religion, it allows people to believe in other religions. As you
can see from the graph above, the top 5 most popular social
networks in Malaysia are all communication apps. This is
because of the variety of ethnic groups that live in Malaysia.
Malaysia has many immigrants from other countries in Asia,
and some descendants of the Europeans who lived in Malay-
sia during the colonialization. Therefore, a common purpose
of using social networks might be to build relationships
around the world and to stay in touch with families from
people’s home countries.

55-64 2%

United Arab Emirates

Education Level

&N

M High School M College M Graduation

65+1%

The UAE is very special, it has the highest proportion of
the social network users in the world. Its GDP(314,497) is
ranked 38™ in the world and its average age (28.5) 131st in
the world. No doubt, one might argue that UAE is the richest
country in the world because of its rich reserve of nature
resources. There are many rich princes and princesses in
the UAE. Their wealth comes from their natural resources. In
addition, they value education heavily so the purpose of
social media use in the UAE would not be limitedto entertain-
ment and socializing but also include school work and job.

Strata

M Suburbs
M Rural

Africa
Nigeria

Nigeria has the highest GDP(376,284) in Africa and
31st highest in the world. Its average age(18.4) is ranked
213" in the world. It also has the highest average age in
Africa. Since the populationis younger in Nigeria,
image-sharing social networks such as Instagram are very
popular. Nigeria has a huge amount of natural resources,
mostly consisting of oil. Due to its history of civil wars
fighting these natural supplies, there is a huge gap between
rich and the poor people. There is a significant gap in usage
patterns between people with different educational
backgrounds and between people who live in urban or rural
settings. People who use the social network more often are
those who live in the cities or places that are more advance.

Yes, itis true that a huge proportion of the UAE popula-
tion is rich. However, they value education very seriously.
With the money they make from natural resources, many of
them have the ability to send their kids aboard to pursue
higher qualities of education. Therefore, most of them at
least have a college degree and a huge number of them send
their kids aboard.

Education

M Primary Education
M None

There is a huge gap between the rich and the poor
in Nigeria. Due to its civil war backgrounds, only the capital
has the wealth of the country. In addition, there are huge
disparities in the quality of the education system. Nigeria has
a huge amount of natural resources, mostly consisting of oil.
Due to its civil war history of fighting for those natural
supplies, it resulted in a huge gap between the rich and the
poor people. There is a significant gap in usage patterns
between people with different educational backgrounds and
between people who live in urban or rural settings. People
who use the social network more often are those who live in
the cities or places that are more advance.
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Australia has the highest GDP(1,379,548) in Oceania and the 13" highest in the world. Its average age (38.7) is ranked 58™
in the world. Australia has a good welfare state and it’s full with many immigrants from many different countries and ethnicities.
Most of those immigrants are from Asian countries. It is like a polytonality country like Canada. Therefore, similar to Canada, one
main purpose of using social networks is to stay in touch with family, relatives, or friends overseas.

Australia

Conclusion
Localize Special News

NKEFIAXHEFFEE

m=EX

BREE wEmE -
) -srzEz || - ToaAR
FE ) mpex]l] =
53 B e - R -
Ed= ) PN 1 £ EEE
EHEE )

RS BREE
- BUBAMIE - FEVERIBAR
BEEF S
Bz— - BELURK
- RELLHIAR IHARINER

From the 9 countries we discussed, you can see that
every country has a different reason for using the social
network. Starting with Malaysia, since a lot of people
immigrate to Malaysia, they need to connect with their family
which is why commutation networks are popular. Also, since
they moved to a new place, they need to look for jobs and
ways to make money so that their efforts won’t be wasted.
The UAE has a high average income due to their natural
resources. They do value education very heavily since they
have the money and resource, and they often send their kids
aboard to pursue higher education. In the United States,
social media is used for a very distinct purpose; it is heavily
used in politics. Ever since Obama used Twitter for his
campaign, other politicians started to copy him. Nowadays,
every politician in the U.S. has at least one social network
account for their campaign. Canada, like Malaysia, many
families has put in lots of effort in immigrating and the dece-
dents needs to secure their livings in a new environment.
That's why social media is used for education and work in
Malaysia. Argentina is pretty special among those 9 coun-
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tries, soccer is a huge deal in Argentina, a lot of social
network useis about soccer. The United Kingdom has high
educational standards and it's famous for its education. A lot
of social network use is about education. Social network has
the lowest popularity in Germany among those 9 countries.
Due to its high average age, social networks aren’t that
popular because the majority of the users are from a younger
generation. Since it’s the younger generation that uses the
social network the most, picture-based social networks are
more favorable in Germany. Nigeria, due to its unstable
government, it has problems expanding its wireless service
through the country.Therefore, most social network users
are considerably richer than the average people. Finally,
Australiais a very friendly environment to live in, and there is
not much is going on. There are many things special about
the social network use in Australia.

With all these provided information, the companies
should use different topics for countries for marketing in
order to catch the audiences eyes more productively.
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As you can see, in Taiwan, the mobile service doesn’t cover text. Which means that it costs money 8 %
Base on the graph above, there isn’t a special prefer- for people to send the text. On the other hand, there is no extra cost for texting even for the basic service. ]
ence which types of social network they use. Popular Therefore, this might be the reason why Asia prefers using communication networks because it doesn’t §
social media are pretty common and standard, such as cost any extra money. And since Americas already don’t need the communication because they can use 3
Facebook, Instagram, Youtube, and Messenger. Howev- text without extra cost, they prefer something else such as the picture networks which effected the expan- o
er, the choices for text and image-sharing social networks Divisions sion of communication networks in those regions.

are more than the video social networks. This shows that

the social networks still can’t be separated by text and . Asia
image. This will make the topics on those social networks DiViSiOn 1 - America

more localize and more about lifestyle. AN - Europe Divison 2

In addition, social network use could be divided into ! -
two divisions. Division 1 is Asia, America, and Europe Division 2 media relies heavily on smartphone

and wireless internet. In Africa, only f foeland 2

The growth of the use of social I

because there is more variety in their choices of social

media. Division 2 consists of Africa and Oceania because 46% of the population subscribes to

there isn’t much choice of social media. mobile services. This is because of
poverty; people don’'t have the

money for mobile services. There is pqmm'.un
a solution to that, the UN introduced qu::tt
Division 1 Sustainable Development Goals to 3{;‘?.‘:;5‘“5
ivision
the world. The purpose is to end Mo
) L B 26-50
) ) ] ) ) ] ) poverty and fight injustice and ;
America and Europe prefer social media that involve image-sharing such as Snapchat and Instagram. Asia prefers the inequality M si-7
. 7
communication social media such as Line, Whatsapp, Wechat, and KaoKaoTalk. This might be because of mobile service differ- B 76-100

Source: The Int
ences between Asia and America. Here is a quick comparison between the mobile service in the U.S. and the one in Taiwan. Ecanomest.cx
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SDG united mobile operators to support the elimina-
tion of poverty in Africa which includes increasing mobile
coverage. Since mobiles plays an important role in
supporting people’s basic living standards, it is important
for them to expand the network across Africa in order to
fight poverty.

Average Age

Africa’s smartphone market is on the rise
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As you can see from the graph shown above, despite all the differences and preferences each country or continent has,
there is a meaningful similarity, which is that users of social networks are from the Z and Y generations. Around 65% of the social

media users are from Y and Z generations. Why is this important? In order for companies to make impactful advisements for their

audiences, they should target these two generations, make advisements that will catch their eyes and motivate them tobuy the

products.

Final Conclusion

Overall, the social network is all over the world right now. And most of the places are using the pretty much the social
networks. However, each of the country do have a special topic that it likes to discuss. As a result, the companies should not only

do target their marketing goals. globally, but also change their strategy for different country to match local topics. This way, the

companies can really utilize their sources in marketing.
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Product Hunt is a community to share and geek cut about the
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1 E2FE S Handshake

X B/ RREREIRIEEEE

FVERY CAREER STARTS WITH A

Although there are many job hunting websites out . _
e ~ there, they aren’t friendly environments for the U.S. -
college students. Those students aren’t compete in fair |_| |_| ha n d S ha ke
competitions. According to U.S. Bureau of Labor Statis-
tics, the unemployment rate of the United State is jobs [ internships | inlerviews | events

GinaEH @IS

ERAIAARAMEFFTE  BABEAMENASE CRESEEEFHSHE BRI RHFFEEEE
FB:> HAILUMRMEBNBEREZMEHEFS B2 BEREAN  AANRFE LR EHMNEMNE
EHMEEREMNNRERZTTS EEEMEHM EMBER > MATBRINKSONEREFLEE

around 4%. More specifically, the unemployment rate
for age 20 to 24 is 8.2% which is almost double the rate

(=)
N

of the nation’s unemployment rate. Also, the unemploy-

I e N2 = [=RWA = = = g = 7 i 3 = 5 &l
%};\gﬁ )%f:ﬁ%ﬁ%k E E’Jﬁ'ﬁﬁéi?’ijiﬁ = Eé = AN & Eﬁmzﬁ/ﬁ#ﬂ*% Jieslosi Attty ment rate for age 25 to 34 is 5% and age 35 to 44 is 4.3%. The unemployment rate performs a downward trend as g ?i
AERGOEIERBZERNTHLR - HEBOR AlECEIEL G- El L) & the age increases. This shows that job opportunities provided for fresh graduates aren't as many as those for the i%’;
L ) 30s and 40s. This might be because the 30s have much more job experiences which resulted in unfair competition § g
for college students. In addition, many students aren’t provided with enough work opportunities due to the place they § E;ii
( R live in College students who go to countryside colleges don’t have as much opportunity as students in the college %%
EMMBFEEEERAE00AEER D » BT RN TAM BT town or major city. In order for students to have fair competition in the job field, to meet a wide array of potential Z‘,
TRABEBEWNELR At APERLFHAEAS S ERLNEMWHETL employers, and to provide opportunities for every student, HandShake is founded. fgl

handshake&B X B A » K FEBEM X FjobsFHAILBEIKMBEEE BT
SHAVERNERE MERALEAXA—TETEMHNE  EHETFENBEIRE
FAIAEMA T o FEiEMinternshipsth BRI FH AR S EIFBEZA T IER
ER#EIE - B RinterviewsRIE S BAE S » B EFHAEE KIS E A ARBIKE
MEEF - MERBRBHIMNERX > MALIEENWAEMHSIRE  LEEHE Company Introduction
handshake & REHIS 2] T ARV R B o
BEAATFETIEERHKBMELEZTKABN EEHHNEELER

EFELNABERECEN R ? EMBSEE AL 5 2REIE R % “We Believe that talent is distributed evenly, but
{E{E v EI%ZKEFEEJLIFE EFHE"JE%E 2 ﬂ%ﬁ?ﬁ%ﬂ'\]ﬁ © Opportunity is not”
_ J

The founders of the company, Garrett Lord, Ben Christensen, and Scott Ringwelski want to provide every U.S.
Introduction college students the equal opportunity to find their best job. Their story began in 2014; before they graduated from
University of Michigan, they reunited with their friends from their hometown. Some of their friends went to local
colleges or colleges close to countryside. The job opportunities their friends got aren’t as many as theirs. They
believed their friends are all smart individuals and deserve better. Therefore, they didn’t think it's fair that not every
student have the same opportunity due to their college location. Therefore, they founded handshake to solve is

The top 100 popular social network from the article “105 Leading Social Networks
Worldwide” can be divided into 4 different categories: general purpose social networks,
lifestyle networks, anonymous social networks, and work or education related networks.
Among those four categories, Work or Education-Related Network could be argued as the inequality issue.
most practically topics. Many people in the United State are looking for jobs or intern-

ships. These networks provide information for those opportunity.

handshake
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2014/06 () 2015/02 () 2017/09
HandShake Launches HandShake signs 65 Handshake is now the official
more school, from coast partner of over 400 colleges

to coast and universities across the
country.
' ' 2016/05  ©

2014/08, The Handshake
They welcome their first network explode to
° University Partners © 200+ school °
2018/01
Uniting 500 schools,
9 million+ students,
and 250,000+ employers

st el W @ W || By

(E=1)

After they came to an agreement to solve this problem, they officially started HandShake in June 2014. Four months after
the foundation, they welcomed their first University Partners including Valparaiso University, Hillsdale College, and seven other
more colleges. 6 months later, they signed with 65 more colleges including Ivy League Colleges such as Princeton University
and Stanford University. In the following year, 2016, it's partnerships expanded to more than 200 schools. The latest update
shows that Handshake is now working with around 500 schools from coast to coast including 9 million students and 250,000
employers.

SmartBrief MYNEXTMIVE 7

s ol i
-

‘4 SimplyHired ilder job Search >
implyRired  careerbuilder 3 G === &

ﬁidealiat MOMSTER SR ; E an:g-w.ark ¥

@iﬁfﬁ § lobecan. NS thermuse  Linked(f) carsarcnustop

||]'ghpl.f.j(| _AAI...M_.“M LinkUp robinroa A Ca::er?iyot craigslist
Heqdhunter-g =ADAILY
mac’s [T us
et 15t er MyLifeslyleCareer |
af : EXECUTV e
siLiveCareer Carees Brand “‘EME Auia Careerist uhamﬂmmmu

Source:https://careersherpa.net/50-best-websites-for-job-search-2017/

Why HandShake
Students

There are many job hunting websites out there, why
choose handshake then. First of all, Handshake is only
available for the U.S. college students. Therefore, the
competitors are not as experienced as those in other job
search fields. For example, Glassdoor, one of the largest job
search website in the U.S., when a college student is apply-
ing for a job, his potential competitors could be 30s who
already had job experiences. This is unfair for the college
student who might be looking for his first job. On the other
hand, every competitor on HandShake is a college student
like himself. Even though some students might already have
intern or job experiences, there are many other opportuni-
ties that don’t require previous job experience; in another
word, the opportunities on HandShake are best fits for first
time workers and fresh-graduates.

Not only does HandShake provides job opportunities,
but also gives students a chance to on their own projects by
helping students meet the community around them.
Students can find their classmates who share the same
major, class year, or habit. Sometimes, higher class
students need assistances for their own project, however,

States of Handshake:
Uniguely Popular Skills

Wadl Stroet Mests Mabn Streel =
Fmancin & Frotesshonal Serekcsd

Hardhals & Bulldozers &
Birwfariuing. Tisnagonaiion, § Trade
Phaanes, Dwomes, & innovation Ll
Technclgy, inemel & ngisess
Powering car Commmmities

Loy, doge iciftuen, & Mistun ol Mewsurces

st Whal the Dr. Ordered (21

iwathcue L Fha mecsuBcsia

Rosd Thorapy @

REtall & Cogumer Qoo

Lights, Camara, Action &

e, ol mrinanman & Hosstsity

Solid Foundations &
Fosarcts ol Tl Tor Any ingusiny

handshake

they don’t have the money to hire workers. In this case, they
can find underclassmen who’re willing to help them volun-
tarily through HandShake. Similar, if students want to start
their project but don’t have enough hands, they can also
look for volunteers through the community that's provided
by HandShake.

In addition, there are a wide array of employers on
HandShake. Although Handshake doesn’t provide the list of
the all the company that it works with, it says that it's
working with more than 250,000 employers. Also, it does
present a map of the most popular employers in each state.
As the picture shown below, HandShake divides the type of
employers into 8 categories: Finance & Professional
Services, Manufacturing Transportation & Trade services,
Technology Internet & Engineer, Energy Agriculture &
Natural Resources, Healthcare & Pharmaceuticals, Retail &
Consumer Goods, Arts Entertainment & Hospitality, and
Non-Profit Education & Public Sector. In this case, students
will have a better understanding of which place to go
depends on which type of career they want to build.

Source : https://democratizeopportunity.com/states-of-handshake-standout-skills-2fe36f586756
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Last but not least, HandShake is a great tool for
international U.S. college students. Many companies in the
U.S. don’t recruit international students because they might
not want to sponsor work visas. Even though American
Constitution protects racism (It is against the laws for a
company if it judges appliers base on their identity, race,
and gender), it is obvious that international students are still
at a disadvantage compared to the American students.
According to the article “Foreign students may have a
tougher time finding jobs in the U.S”, a Taiwanese student
says: “When | get the flier of the company some of the
companies say they do sponsor international students. But
when | get in and ask them directly some of them say ‘No,
we don’t actually sponsor it,”. This shows that many compa-
nies provided fake information online to provide breaking
the laws. Therefore, many international students wouldn’t
really know if the company is willing to sponsor them work
visas. To avoid this confusion, HandShake would help
provide whether or not the company is willing to accept
international students or not. This provides an useful
information for international students when applying for
jobs.

Employers

There are many benefits for students on HandShake,
but what about the employers? All the potential workers on
HandShake are students who may or may not have worked
before. On other websites, employers can find workers with
better experiences. Why should employers choose hand-

a college graduate or currently studying in college, Hand-
Shake is the perfect website to work with.

Finally, HandShake has a great network of new talents
and fresh-bloods that could be the best fit for the team. It is
a great place to find the best talents from the new generation
or if the company wants to make its working environment a
more energetic place. In addition, Employers are able to
engage with students directly and bring in new idea from the
new generation.

Both Students and Employers

Another important reason for both students and
employers is the opportunity to meet each other. Hand-
Shake provides on-campus events information to both
students and employers. It reminds students to attend job
fairs to meet the representations of companies. Also,
companies can directly talk and meet with students to see
their enthusiasms. This gives both students and employers
the chance to meet and see if they're the best fit for each
other.

Gina & & 2

MEEREREFUNMETE bEFRUNESNERFOFLE A
LR L% » S &M Glassdoor P8 RMEE{LLLE M E A LL - FFLEE
BERH  HFFLIERHandShake FTENBIEGHMEREREE -
MEtRERETEEWEXENGRKRBET R  HEAEXKBAEANT
B AIREEERERBRESEEENTS  BAEBEAT EERE
rETF  MEXKTHERMIN - BABRERBET 26K HRE
SENRRAEAR  AECEHLALUEEEERKRBTE L WAEE
BEREFBILESERBEERECEMBE -

Competition
HandShake | Glassdoor
Users Stidents oy Everyone
Employers No limit No limit
Able to meet the v N
community around you CS ©
Able to see the
events(job fair) Yes No
around you
(E*R2)
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shake then? HandShake isn’t much different than other job hunting website such as Glassdoor.
They’re both great resource for checking up on the company, seeing the reviews for
First of all, employers can get the accurate information employers and getting the interview questions. The main difference is that Handshake
of the students. Schools provide employers how the is provided only for U.S. students only. And students can meet the community around
students are performing at school. This way, students can’t them and able to see if there’s any job fair around them.
provide the wrong information to make their profile prettier

but inaccurate.

Second, every people on HandShake have a certain

Source : http://www.bu.edu/today/2017/fall-career-fair-tomorrow/

education level. If the job requires the appliers to be at least
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How to Use? H hondshoke
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Source : https://app.joinhandshake.com/login?_ga=2.243146178.1130178245.
1532585543-493593920.1532585543

HandShake is very easy to use. It is just like other job hunting website. All you have to do is complete your profile
to 100%, put on a professional photo, attach your resume and cover letter, and make your profile public so employers
can reach out to you if they're interested in your profile . How to complete your profile to 100%? You have to fill out
your education level like high school, have any work experience, have any particular skills, involved any organizations
or extracurricular, taken any special courses, and done any projects. It's as easy as that.

Conclusion

Student
Employers
- First Job HandShake Certai
; - Certain
BRECL Y - Job Fair Education
- Meet the - Fair Level
community Competition e ATTER
around you Student
uden
- Fair competitor Information
- Start up your
own project
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ffHandShakeT & L » 1 ¥ FTALEBHMESNRIE R3F O »
TEALNTHREEASL4HEN I FEEE  FETREEFESHANS
FEENATE » R IBHandShake® ot —EAF BIE ¥ E » FIBig Datatf
Gina & 3 3 BEMMMEEE  METRENSEAZPAZEXMKRER - MET
MR HAXIL HBTATEALTHIANSEND B8
CEANBEHABNEBTL  BEELQEILAR—EREAXEER

RFA -

Although HandShake seems fabulous for students to find job opportunities, there are still some shortcomings. The
biggest one is that the number of colleges that it works with is too little. It only has partnerships with 500 colleges; that’s
only 10% of the colleges in the U.S and the U.S. has around 5000 colleges. However, HandShake was only founded in 2014,
it's pretty impressive that it expanded its network to 500 colleges in only 4 years. There is a great potential that it keeps
growing at a fast pace. Overall, Handshake provides the platform for students, career centers, and employers to meet and
share opportunities. Students can find a job or an internship that match their unique interests. In addition, students can
discover companies around the world, check out on-campus events, and connect with school communities so they can build
a successful career on Handshake.

Gina EREB4&

REEEEAISERUNERE WE2RBEEEPSIHERIGEN - TYH
WEAFHE  FEFRLENUBHTFLEESNBEEMARMICERE  BEHEREE
EEAMFHFEAE » PAREBBLARBRMBATEFTEZLERLZOERR » AT HESEE
EEM > sEELEE  BACEREMTEHNSIGESECHANTE TR » THE
EHFMFHEELERBERS  MEBREFENEAEREMEESKREAIS » Hit
EthERSEFETERETRER « TEEABNNEEER TSRS -

"HandShake ; BfEUEBABELHTHMAMHETL  AILENMRBEEZAREHES
RATHFES  ERLEEEXREFNEREFE LAZ ()N EEEE » EMEEEE
miBF  AFALUFEBRBRERIAT ROTE EREHEBSBECERGERET
B AERERCEMTREME ? RERMEEE TEib1TiH, WEEMEZME
We 7 AR Z
(RRHREBRNE RIEBRBIBHRIES)

https://joinhandshake.com/life/

https://democratizeopportunity.com/states-of-handshake-standout-skills-2fe 36f586756

https://www.bls.gov/web/empsit/cpsee_e16.htm

https://lwww.marketplace.org/2017/01/03/education/foreign-students-may-have-tougher-time-finding-jobs-us
\ http://www.bu.edu/today/2017/fall-career-fair-tomorrow/
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Meetup v.s Eventbrite :
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eventbrite ZEABER » BIRENNERETI!(TLE
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BRI - EER
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F 3858 https://www.facebook.com/EventbriteforOrganizers/  (E9)
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GinaZiEmisS

AR » F21HAENED - FHEKRHNE—E
EREMARARIFMEERME T - B2 ERFHRIESS
TAEBEFHENERHENE - AEEERTETHER
B E » HAMRENRHENCEZIREES -
REZIRMEMUAEEREAEEEE - ERRERLF+
DFEIHBEEMEMEEAXEZARMHT

ARARANMBNAERSHEFFEEH » AIUSH
TERRARETEMNNTS » FEEANEEENBEEDN
BLEZRRE I EEBREDEHEBSRFMERSE
BRRYERTEE @ SBLBEITHNR R ERHERE -

- EER
- SEENERA
- (BERE
- BEXREE
s

- BREE

- BSATTEE

Vero : True social

il

MR HIRFTRR 7 AN BRN 2 P ROBS 2258 8 - JHim 7 B
fE ~ IERIERS] - BAPIZ BRI GEMREAGE - Bk
HEF > TR BEARAEEE/) - Mk AL EE
E—SHRRHAR EEEAEEER  ERAE - AHEREE
EROETE—RAR L BDRERF IR o TAFUARO H IR A K E
TARERE  BRATHEAANZRE  BAFMRRLR
FERE © HEEERA AL BB B AR ER 3R BR B
BigEARRAKIERAZERF LENMBEER - T8
RERSRR2IREAERAER - REHEE - REFAFZBRK
BN - BRARHRMATBEE LADBLIETE - )
WERATERER E " REEMNE,  ELEBRNE—HS
BB ATLBFELS - i RO R A I FIEE L EEEAAY
FEREE RE "HEREREENSE ) BT HEERE
R BIEHEEAZ AL T RaRE @ BAM—ERAZEMERIT
B MRAHEZYE  —EBX—EBEERRE ' TS T
A~ HECBEATRNEZL  KETEERNENEE
FER AR ARERERENETREABRERA
EELEMEHERERMR TSI - LU N EERIGHE
REEE - ER » WERLEZIRE » 2016 FEEMR
EXHIR T RIRRE R AL » MR FRIEZEBER) I EERE
ERERAREZE - BIFHE - FREES TN EKRR
SEAMMATERARREARZE - BREATBELERER
FEALERERR S TERRINEEERTRIKR » i
ERMTAEHMENEMA THIZMA » HeaREH#E
mEEr TEAEMEER RS T LERETEEMA
MZRIE  MERFEBELWERE  SE=ZAEZRL
FIBFIEEINREH -

B it app T 2015F &
ZEHH  FIRBGREIEHM
R FREEE » BRI
YIH » ENREMKERRFRIBER » $T38
BEEMMZ » AR BITHRE
BESCRVEREHERR » Bl Vero, &l
#¥ AAyman Hariri:# ‘We don’t have algorithms that
decide what you see , You need to have the entire
environment encourage a true social interaction.” 8
i BATSEEEEARAEHRMEZERIHE » FHT
RE—EARE  —EARELZHFESR » FiverofEHAET
RIFRIBEE o

Verof£2015F B A = F M I B R B RKREAE »
—BHISE=ZAMERBYEMEHE  BEEEAFE—S
BRI BABIMEEASHFRSFEZE © Verod)
TR IFERBAAERRFHRE R A » Bl AAyman Hariri
ERREMBENR T FRIELFEESERBAYyman
HaririB¥ IR EMEURREEE LWITARBEEERX
AYZEE » "In the real world, we don't have an audience,
We treat different people in our lives differently based on
our degrees of intimacy. The real, greatest social
network that exists is the one that exists between people
in the real world." Verofi 2 i I2EREIE -
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ErZ=App store XGoogle playit3Z FBAppZLPIfEE » IB#iET » 2018 F RS2 IR BEHE1SE T & »
Z|T2BAEKRBT200B A X » (KE#8i8120% * SAEEZFKFIZ00EAX » KKE100% 4B k£
BAE » {£33% B2 THEMWL00B A X - KEFRFERE THIEMER VerofAREEHE » Al

B ;aaau:ma*?y%a1tvr¢wﬁ PP — . = il
H Et%ﬂﬂ@fsltgiooogaig%f’ @ = ',\f.,%gfk‘c. b #¥AAyman  HaririfR5E3TRI1008 % A S A RGIEET BER BERRE X EEREEAGER -
EL“EEJ:EQ BiR + Cambrid SHE
[rt=yey ambridge o BT “Free for life” » EFECHAIRAN EFEREE - AR LESRE MM S F » HHERA

ERRERFRE A
e}

]
2015 2016 May Oct 2017

IRERRAEPISEG ICHI00BE S FETIE

2018

0 0

Feb

FRINAE - FBEAE R LITEAppREBApple pay B 1218 7Ha 15 E AE# M T A B Appi2(F -

4 (:) ; TEHRE: | OMR123% HR50% .
Vero 42 fiepphMER | RESERTH o
iBMiThEEE Apple BFE3008 X T & o
. @ musicSER & FEEGQ RTE1008 X T & RFE4008 X T & 75
€ MUSIC REETE .
V' )y {E e
Ayman Haririll " EE3Z
BileEEVero= AN XEE

[Anyman hariri :

ER2 Vero FERERERE (BREXR)

http://telecoms.com/interview/co-founder-of-new-social-platform-vero-ayman-hariri-explains-why-hes-taking-on-facebook/

Apple music : https://www.brandeps.com/logo/A/Apple-Music-01
GQBritsh : http://www.downloadappsfor.com/gg-magazine-uk/iphone/

Cambridge Analytica : https://news.softpedia.com/news/bankrupt-cambridge-analyti-
ca-decides-to-close-its-doors-after-facebook-scandal-520985.shtml#sgal_0

BaHR#EF T : https://www.vero.co/press-release/2016/10/20/dream-car-sells-in-record-breaking-social-media-transaction]

BEEEVerof TEE 20133 » AR ERIEE » 52
201558 RApp » REE B F L LETT » BiOSHR
MEZERR o VeroBEARFIN » ERZETE » MFAAppH
ZOEBEEFEEHANTZEEEHEIMEE L - 2016
FMEERFEAGE  ABRNEZHRBAEEMEDEENE
RAREENMGREENNEE - AFEHRAZERAR
METAE LB IRARTEApple MusicSERk&1E @ ERBERES
DNEZEE&EBApple Music SiRIZHEEE » R
FMABGEHIIR S INEE » BEFSEENER S EAIRSE -
2016FE108 » —#fAston Martin DB57E VeroEi 3 5 B #f
HERECoysEFHAI TR LEAEHHTEATS
L82E5 TRBHESRHE —BIMARBKXETFELER

ERBEIETHAMERS -

2017 FHEERS M B4 #55GQ BritchE2VerosZi AR
afF BRGRESRFENANBTHIFEERN » #ZE2018
F¥VeroZIRTEH XBE15EAX » HE2018F 2
VeroR /BB MMEN—F - 2018F 28K » S HREE
FBEREMEGER  BREARIRERBAMART
EENF AFEREBEAER > MalEHTARMIEER
ENBER1E G E E AR SR F R R Z2016 2 AE -
AALEMH > S ARBERBEOBIAIE » AT
ZEAEMRBSHFOMLEEFEEL » ®EF - Instagram
r#EFg » KBAAXHIR #veror —F ZRBVeroBE L& X
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Zack Snyder

25.58 8
1F RIS AN 2 &R
BRRETAIME
MERRES L

.....

Oliver Spencer

Cancer support

1.428 565

5.5 B R

ALEEETS
TEBE®E®

REEIFERF
=M L{FRAX
MA X

B4 RIS (BREIR)

[Zack Snyder https://zh.wikipedia.org/wiki/ & 5a, - BBR1E
Charli XCX : https://celebmafia.com/charli-xcx/

Oliver Spencer : https://lwww.facebook.com/OliverSpencerLondon/

SHINE : https://www.charitychoice.co.uk/shinecancersupport]

R FENEFRERNE T BRTAIERT » MEVero A LAIRRHS
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1N R
SBLIREE
BERIFERER
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REMAIRE S (B3R4)8Zack Synder » 2R EBEE - 1R
Bl B s i@ TIEALENZ, ~ THRIEMEREGEA - EERE
Yo~ TIEERME, FHSHFIBMEER » REEER
EAZEERBEER  BAEXENMIMAILERE » A
Verogli#f AAyman Hariri2i¥ %k » E#ERSSREEMA
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2. EAER

BEHAEFERT 4WEIBEBHHA
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Bz 1 ERER
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FERFRYE &Y - bR T BEEE R S EVMERE BN LB BB HEEERNRE - HE VerolaliL
MEARY Instagram+2 481l - B FEE FAITEIZER - B ZInstagramEiEEHER » A THZ
FEELTTE » AIUERELEREAMENFARAEL - REESEMERANTRE » HEVero
BEMELERANTRE » PEREE » VerofiEMNABEEMRX IS EEEMNNRE @ &8
JRIRE EIERAITLIZIER, - FTl ¥ E Vero ERITHBE R EZAE B GBI H BERRINME
& EREHEME » MREBAUFTE  IHETEMEEEEZELE » FIAVeroHNBEEERE
FREVEESE » StHTRBEMMMEE » —MERSBSEMXHNET L HEEsBERIEET » EIEN
NEERHSR - EMEHMFE S - VerofTi&ERRY » ERBHSNREBEEETRMNEE A » M
E5aIHEA A BHESE © Pinterestf A BEEZE S ATRAEN ©

s

Vero AEEEFRMEELNILEFRE 2P ERETZHNAE  5E - ME2ERENES
BURMREANBRERE - c(FEHEEENEHENL ERAMKBRESEIBERZFE
BHEF  SHTRARENEFEHESHENITIE o £ Vero LN EERALXAVER » BECE
HAREHREESEBHORFEER > SRERHNMX A SREZERESEINM TR MEE B
FEEEGIBEXWEEEIR  REATLUEERES LWEHHERE= A BHHEMBENE
FH o Vero BUZEAFEERFLAIHEA Ayman Hariri IR T B Rt E8h A THEEER ZBAT—
RIRIARIEE » B RTEBEFFFAMBESMAEE - MELAREH T Vero & » LIFTRZEER
EAPERGEE ~ Instagram FtXEREE  BAMENEFEE LMBEP—RETIHLEE »
CEETE AR FHRRREERIFNABTEEE) o Vero S EEHEMNEEITHEMER » &%
TWBEB ORI SESEEER BB EENE » £ Vero L& B SR — M AL S RIRF G 17 HGER] »
EOEENFAEYNEREESRE  WEAHERD -

https://money.cnn.com/2018/02/28/technology/vero-app-founder-ayman-hariri/index.html
https://mashable.com/2018/02/27/what-is-vero-lebanese-billionaire-ayman-hariri-true-social/#1VPd6M8zSigK
https://lwww.bnext.com.tw/article/41850/after-us-president-election-social-media-stratosphere-is-popular-again
https://daodu.tech/08-17-2017-survival-guide-in-filter-bubble-era

https://www.vero.co/press-releases/

http://www.n1mobile.cn

http://gs.statcounter.com/vendor-market-share/mobile
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